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TWITTER CONTEST
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EVENTS AND PLACES

Follow us!

Facebook.com/AdSociety

Twitter.com/UFAdSociety

Search UFAdSociety

Tweet your best caption for this picture
to @UFAdSociety, and you could win 
a prize!

Winners will be announced at the end of 
the meeting.

IMPORTANT DATES
• Tacky Sweater Party December 4th

(Immediately after our last meeting of the semester)

• Multicultural Advertising Intern Program 
Application Deadline: December 6th

• New York Trip November 20th - 22nd
• Gators March of Babies November 24th 

(Join our UF Ad Society Team!)

Matthew KayeDirector:
Assistant Director: Myriam Robinson

TONIGHT
After-Meeting Social at 

Tijuana Flats;
Join us for a few rounds of 

FREE beer, chips & salsa!



TONIGHT’S 
SPEAKER

Tacky Sweater Party

Notes

Vice President of Sales
Matt Frampton

 Matt Frampton is the Vice President, Sales for Pitchfork, the leading voice in independent music 

and beyond, with more than 5 million unique visitors per month. In his role, Matt leads the advertising 

sales and sponsorship team, developing integrated, custom, content, event, and other advertising and 

sponsorship programs. In his role, Matt develops overall sales strategy, advertising and sponsorship 

products, partnership programs, and Pitchfork sales marketing and manages a team of three account 

managers and two advertising support personnel. Matt also works closely with Pitchfork’s President on 

business development and overall company strategy. 

 Pitchfork is widely regarded as the most infl uential music publication today and has been cited 

for its innovative design, in-depth writing, online video work, and scene-defi ning festivals. In 2013, the 

site won the prestigious National Magazine Award for General Excellence, Digital, becoming the fi rst 

pure-play digital publisher to win the award, and Pitchfork has won and been a fi nalist for dozens of 

Webby Awards. Pitchfork regularly partners on advertising programs with brands as diverse as Apple, 

Intel, Absolut, Carlsberg, Jim Beam, Levi’s, Converse, HTC, and hundreds more.

 Matt joined Pitchfork in 2008, and previously worked in advertising sales and digital media strategy 

at Atlantic Media, Dow Jones, and Nielsen.

Member Spotlight
Joel Bebermeyer

 With Joel’s impressive dedication to Ad Society, it may come to a surprise to you that this 
4th year advertising major made his switch to the College of Journalism just last spring! Originally 
studying marketing, Joel realized that he wanted to focus more on advertising since he has always 
been inspired by the impactful work he has seen in the past. 
 Joel’s focus is not lost on other activities since changing his major. Freshman year he 
decided to try out surfi ng and three years later he continues to be an active member of the UF Surf Club. 
When he’s not mastering the waves he is practicing his cooking as a Sous Chef at Shuck Restaurant in 
Midtown. 
 Even with so many current responsibilities, Joel remains ambitious so he can make his way 
into his dream career in advertising. Joel hopes to secure an internship this spring at 352 Media, 
followed by a summer internship at 22squared. 
 If he could be any character in a TV show it would be Barney Stinson from How I Met Your 
Mother, because “it would be Legen...wait for it...dary!” His TV persona may never venture outside 
without a suit, but the real Joel hopes to one day retire and live in the Keys after his fulfi lling career 
in advertising. The only suit he’ll need out there is a wet suit to catch up with some more waves. 
 If you happen to see Joel, take a moment to thank him for all his help this semester for Ad 
Society! Sydney Linthicum, Director of Memberbiz, appreciates all his help this semester and doesn’t 
know what she would do without her awesome AD. 

Twas the night of the last meeting, 
when all through Kayla’s house

Ad members wore their tacky sweaters
Not one single blouse.

The ICON’s were taken
from CSE with care

in hopes that the year’s end
would be celebrated with fl are.

So to the next meeting on December 
4th, wear your tackiest, ugliest and 
wackiest sweater. Directly after we will 
be heading to our social near midtown. 
Hope to see you there!


