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Meredith Rowe
BBDO Worldwide

| interned at Young and Rubicam in New York City,
A«iV'wV>eeb i° OAi 0“0~ V>I
agency within an agency. Working in the big city
and at a Iarge agency reaIIy opened up my eyes to
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Internsh|ps are the best way to understand the
importance of going after what you want, or even
w}OA "} Ol U..>1 peed U>"I°

Laura
Push

Lesly

Member Spotlight: Alia Lewis

Alia Lewis, an aspiring advertising creative, has gotten one step closer to linterned at Viacom with MTV2 this summer, and |

landing her dream job by becoming a copywriter for Adwerks this semester. Even V>" wATep A>P T > TTHATA L T«
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been eyeing the great program offered by 22squared in Atlanta. major media conglomerate really gave me an

With the close of this jam-packed semester, Alia plans to continue to keep understanding of the client side of the industry.
busy in the spring by becoming more involved in other organizations on campus. The bigger the internship you get the more doors
i >R A ceU” “TTiAIAI e} 1.0 1 e>VZ -10i~1 1Y940pen for tg pexibig thing in your career, so
College of Journalism and Communications Ambassador. aim high!

Involvement is not the only thing she is looking forward to next
semester. Alia is a fan of the warmer weather on the horizon and is eager to work on
managing her time more effectively so she can be a rock star in all her new clubs and
score straight A's in her spring courses. With her new time management skills, this
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We all can thank Nike for helping inspire her to rev it up and be the best she can

be in everything she does. Ad Society can’t wait to see Alia continue to “Show Her
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| worked at BBDO this summer in their worldwide
headquarters in NYC. My main responsibilities
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and Red Stripe, but | also got pulled in on Starbucks,
Orbitz and Bayer throughout the summer. It was an
incredible experience with both account and

strategy and | can’t wait to get back up there

this Friday!
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| interned at Push in Orlando as a Social Media
Strategist. The three main clients | worked on were
Tijuana Flats, Sonny’s BBQ, and Italio. | was in
charge of monitoring all social media for negative
content and | also created content for each Twitter,
Instagram and Facebook along with analytics and
some PR. My job was always interesting because each
brand was so different from the other!
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>*Fabiola Lara
Viacom

| spent my summer at Zimmerman Advertising in
Fort Lauderdale as a copywriter intern for their
client ADT. | really enjoyed the program because
every week | was exposed to a new department
within the agency to better understand how they
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a great opportunity to work with big clients and
get reassurance that this is the career for me.
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